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Ab stract: This pa per con sid ers the re la tions be tween in for ma tion and mean ing, as gen er ated
through the in ter ac tions of in di vid u als, and com mu ni ca tion, at the level of so ci ety, from an
autopoietic per spec tive. It draws on ear lier work con cern ing first, the na ture of in for ma tion and its
re la tion to mean ing via em bod ied cog ni tion; and, sec ond, a clas si fi ca tion of or ga ni z a tion ally closed, 
or self-referential, sys tems. The con tri bu tion made in this pa per is to link these anal y ses at the level
of the in di vid ual up to the so cial sys tem of com mu ni ca tion (based on Luhmann’s work) uti lis ing
structuration the ory.
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